i T
1) Wy

B \‘Lll-."“ P =
Fa T Y ¢ ASYWOUL LR E
Qi ,_:- -
LI i
\

Climate Summit 2020

14-20 November

S h O p LO Cd I Iy (P@Siti.oe,@g

Putney

BID

Nicola Grant, Executive Director



NEE~Al

T?
D=
: 20
‘45‘
-

l(’W CnQBUh TRANSPO Q‘ H!E

STARASLE TRV T | .{_-.‘_:o,'\'_:

o UL T

= .
OOTHILN rave

woctnc car
KW CarDon raved
At shuarm o B Greenee Iehae

¥ potrol'Sess car
GO Yiarse v Tl
G 2O 10 A Qroeney oplion

Carbon Footprint




Official

Limiting food waste and shopping more health consciously are the top two priorities for consumers
Froportion that agree or significantly agree with statement and are likely to sustain this post-outbreak
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Limiting Shopping Making Shopping Shopping Only buying  Doing fewer  Daing larger Shopping
food waste more health micre more cost in closer brands | shops shops mare for
consciously sustainable consciously  neighborhood  know and aothers
choices stares trust

Source: Accenture COVID-19 Consumer Research, conducted March 19-25
and April 2—-6

Online Shopping
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Any Questions?
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www.positivelyputney.co.uk

Yy @putney_bid @positivelyputney [} @putneybid #ShareourPutney




